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Media Alert: Adobe Delivers LLM
Optimizer for Businesses to Boost Visibility
Across Al-Powered Chat Services and
Browsers

SAN JOSE, Calif. — October 14, 2025 — Today, Adobe (Nasdaq:ADBE) announced the general
availability of Adobe LLM Optimizer. This new enterprise application enables businesses to gain
relevance and authority in an era where consumers are embracing generative Al-powered
interfaces. With LLM Optimizer, businesses have a comprehensive solution for Generative Engine
Optimization (GEO): Teams can monitor Al-driven traffic and benchmark brand visibility, while
deploying actionable recommendations to improve discoverability across owned digital
properties (and on third-party digital surfaces where their brand is being cited).

“Generative engine optimization has quickly become a C-suite concern, with early movers
building authority across Al surfaces and securing a competitive advantage,” said Loni Stark, vice
president of strategy and product, Adobe Experience Cloud. “Adobe LLM Optimizer delivers
immediate value by connecting onsite and offsite brand performance insights with automatic
optimization actions, ensuring businesses can stand out in a rapidly changing landscape’”

Al-powered chat services and browsers have become go-to tools for consumers to discover and
research products. New data from Adobe highlights the urgency for businesses to revamp their
digital presence. In September 2025, Adobe observed a 1,100% year-over-year increase in Al
traffic to U.S. retail sites. Visitors from generative Al sources were also 12% more engaged (longer
visits, more pages) and 5% more likely to convert compared to non-Al traffic sources (paid
search, affiliates & partners, email, organic search, social media). This signals a fundamental shift
in digital behavior, where Al is creating a more informed consumer in the product discovery
phase. Businesses need to make sure they are not left behind.

Businesses can now use Adobe LLM Optimizer to:

* Measure and benchmark Al-driven traffic and citations: LLM Optimizer can identify owned
content that is being leveraged by Al interfaces to deliver responses to user queries. Teams can
understand which digital properties are being prioritized by LLMs (such as specific web pages)
and monitor shifts in Al referrals. Additionally, side-by-side benchmarking allows businesses to
evaluate their visibility against competitors across high-value queries.


https://business.adobe.com/products/llm-optimizer.html
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+ Optimize content and code to improve visibility: An analysis of early access customers using
LLM Optimizer showed that 80% had critical content visibility gaps—which prevents Al
surfaces from accessing key product information or reviews. To address this, a
recommendation engine in LLM Optimizer detects gaps in brand visibility and suggest
improvements across both owned (web pages, FAQs) and external (Wikipedia, public forums)
channels. This includes both content optimization and technical fixes such as missing or invalid
metadata—as well as auto-detecting areas of a brand website that are hidden to LLMs (with
actions to boost content visibility). Teams can review, approve and deploy optimizations with a
single click—turning insight into impact.

» Demonstrate business value: LLM Optimizer provides an attribution capability that connects
Al visibility to user behavior and business performance. This enables teams to demonstrate the
effect on engagement and conversion, with out-of-the-box reporting for teams to quickly share
insights across an organization.

LLM Optimizer is available as a standalone application and integrates natively with Adobe
Experience Manager Sites, a leading content management system used by many businesses
today. It also supports standards such as Agent-to-Agent (A2A) and Model Context Protocol
(MCP), providing seamless interoperability to workflows across third-party solutions.

To make Al visibility insights accessible to everyone, Adobe also introduced a free Chrome
extension (“Is Your Webpage Citable?") that is powered by LLM Optimizer. The tool reveals what
LLMs see and what they miss—across any website—enabling teams to uncover hidden gaps in
Al visibility. For businesses that want to act on these baseline insights, LLM Optimizer provides
the comprehensive solution that includes enterprise-scale measurement, optimization and
reporting.

Boosting LLM visibility for Adobe Acrobat

The Adobe marketing organization is using LLM Optimizer to shape its GEO strategy, ensuring
the brand and products appear prominently across Al surfaces. The team was able to measure
visibility for Adobe products and discovered gaps when it came to surfacing product descriptions,
ratings and reviews. Automated recommendations from LLM Optimizer quickly resolved these
issue—without any disruption to the visitor experience—and within one week, citations
increased by 5 times for Adobe Firefly. Additionally, content adjustments across Adobe.com (one
of the top 100 most visited websites globally, with 18 billion annual page views) and third-party
platforms enabled the team to drive a 200% increase in LLM visibility (versus competitors) for
Adobe Acrobat and a 41% increase in LLM-referred traffic to Adobe.com pages.

About Adobe

Adobe is changing the world through digital experiences. For more information, visit
www.adobe.com.

© 2025 Adobe. All rights reserved. Adobe and the Adobe logo are either registered trademarks or trademarks of Adobe in the United States and/or other countries. All other
trademarks are the property of their respective owners.


https://business.adobe.com/products/experience-manager/sites/aem-sites.html
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fchromewebstore.google.com%2Fdetail%2Fadobe-llm-optimizer-is-yo%2Fjbjngahjjdgonbeinjlepfamjdmdcbcc&data=05%7C02%7Cnormag%40adobe.com%7Cb7af83d1a781456fc1f408de0aa03fc2%7Cfa7b1b5a7b34438794aed2c178decee1%7C0%7C0%7C638959880533589155%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=67XcjuTJuVM97ILBwXWUxSHkMFmG5GOzWgqeNMCbfe4%3D&reserved=0
https://www.adobe.com/
http://adobe.com/
http://adobe.com/

