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Forward-Looking Statements

This press release contains “forward-looking statements” within the meaning of applicable securities laws, including those related to Adobe's new,
enhanced or future product capabilities, innovations and offerings and the expected benefits to Adobe. Each of the forward-looking statements we
make in this press release involves risks, uncertainties and assumptions based on information available to us as of the date of this press release.
Such risks and uncertainties, many of which relate to matters beyond our control, could cause actual results to differ materially from these forward-
looking statements. Factors that might cause or contribute to such differences include, but are not limited to: failure to innovate effectively and
meet customer needs; issues relating to development and use of Al; failure to realize the anticipated benefits of investments or acquisitions; failure
to compete effectively; damage to our reputation or brands; service interruptions or failures in information technology systems by us or third
parties; security incidents; failure to effectively develop, manage and maintain critical third-party business relationships; risks associated with being
a multinational corporation and adverse macroeconomic conditions; failure to recruit and retain key personnel; complex sales cycles; changes in,
and compliance with, global laws and regulations, including those related to information security and privacy; failure to protect our intellectual
property; litigation, regulatory inquiries and intellectual property infringement claims; changes in tax regulations; complex government
procurement processes; risks related to fluctuations in or the timing of revenue recognition from our subscription offerings; fluctuations in foreign
currency exchange rates; impairment charges; our existing and future debt obligations; catastrophic events; and fluctuations in our stock price.
Further information on these and other factors are discussed in the section titled “Risk Factors” in Adobe’s most recently filed Annual Report on
Form 10-K and Adobe's most recently filed Quarterly Reports on Form 10-Q. The risks described in this press release and in Adobe's filings with the
US. Securities and Exchange Commission should be carefully reviewed. Adobe undertakes no obligation, and does not intend, to update the

forward-looking statements, except as required by law.
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