
 

 

 

 

 

  
 

MEDIA ALERT  

 

Adobe and Bloomsbury Football Foundation 

Partner to Blend  Football  Coaching  with Creativity 

Workshops  to Inspire the Next Generation of Girls   
 

• Adobe and Bloomsbury Football Foundation launch Kick & Create  —  girls-only football camps in 
London that combine on pitch coaching with off pitch creative workshops 

• New research from Adobe finds girls are three times more interested in attending football camps 
that feature creative workshops 

• Adobe Fan Made —  a creative competition launching today with former England footballer Karen 

Carney —  invites the UK public to use Adobe Express to design patterns for the kits worn by Bloomsbury 

player escorts at the Adobe Women’s FA Cup Final 
 

London, UK —  25th March 2026 —  Adobe—  the global technology leader that unleashes creativity, productivity and 

customer experiences through innovative tools and platforms —  is teaming up with Bloomsbury Football Foundation 

to support its football provision to launch Kick & Create, a series of football camps for girls aged six to 16 that 

incorporate creative workshops.  

  

The camps will empower young girls to become the future of the women’s game on and off the pitch, by combining 

football coaching with creative workshops to give them the ability to create and communicate using Adobe Express, 

the quick and easy create anything AI app. The hands-on workshops will teach young girls how to create videos and 

design posters, football shirts and much more, helping them express ideas faster and more clearly.   

 

These are the skills that will define the future workforce and determine who thrives in it. Open to girls across London, 

the Kick & Create camps will take place in the London Boroughs of Camden and Islington during the school holidays, 

for two years, and will be heavily subsidised to provide financial relief to parents who need it most.  

 

As part of the partnership, former England and Arsenal footballer Karen Carney has teamed up with young people 

from the Bloomsbury Football Foundation to design the official Adobe Mascot for the Adobe Women’s FA Cup Final. 

Also launching today, the Adobe Fan Made competition invites the public to submit patterns using Adobe Express, 

with one winning entry being featured in the kit unveiled at the Final and worn by the Mascot and Bloomsbury 

Football Foundation player escorts. For every design submitted, Adobe will donate £10 to Bloomsbury Football 

Foundation, funding additional camp places, making the programme more accessible to more young girls. 

 

According to new Adobe research, 88% of UK parents feel real pressure to find safe, structured activities for their 

daughters during school holidays, with the main barriers including cost (43%), lack of availability (22%), and distance 

from home (22%).  

https://bloomsburyfootball.com/
https://www.adobe.com/uk/express/
https://www.instagram.com/p/DWPDWT8sKp8/
https://adobe.ly/finalshirt
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While the success of the Lionesses has caused interest in the women’s game to surge in recent years, the 

research also found that almost half (48%) of girls say watching women’s football has increased their interest in 

playing.  When creative elements –  such as kit design, video creation, and mascot design –  are part of the 

programme, girls’ interest in attending camps increases threefold (64%) . However, while 65% of parents would sign 

their sons up for a football holiday camp, only 47% would do the same for their daughters. 

Karen Carney  said: “I was once the only girl at my football camp. It was tough. That’s why I know how much it 

matters to have a space that genuinely feels like it was made for you. These camps do that. They take two things that 

many young girls love, kicking about a football and being creative, bringing them together in one safe place for girls 

to express themselves and have fun.” 

Simon Morris, Vice President, International Marketing at Adobe said: “Creativity is in all of us and football is part of 

the fabric of British culture. Bringing those two things together is what sets this initiative apart. We want to make sure 

that girls can see the impact they can make in all areas of football, both on the pitch, and in every creative role that 

surrounds it.” 

Charlie Hyman, Founder and CEO of Bloomsbury Football Foundation  said: “At Bloomsbury, we see every day how 

having access to football builds confidence, life skills, and a sense of belonging for young girls. By bringing Adobe’s 

creative expertise into our camps, we’re building something special –  helping girls grow their imagination and 

creativity alongside their skills on and off the pitch. Our partnership will advance our mission to transform lives 

through the magic of football. These camps send a simple but powerful message: girls belong in football, and their 

creativity matters. We’re now able to give even more young people the opportunity and the inspiration to thrive in 

life.” 

 

Full details about the Adobe Fan Made competition and how to enter can be found here. 

 

ENDS 

 

Notes to editors 

About the Adobe research 

Research commissioned by Adobe in February 2026 and conducted by Censuswide. The study surveyed 1,000 young 

people aged 11–16 and 1,000 parents/guardians of children aged 11–16 across the UK via online quantitative surveys. 

Data is segmented by age, gender, geographic location and household affluence. 

About Adobe 

Adobe is changing the world through digital experiences. For more information, visit www.adobe.com. 

About Bloomsbury Football Foundation  

Bloomsbury Football Foundation is a charity founded in 2018. Its mission is to transform lives through the magic of 

football and tackle the socioeconomic crises facing young people in London. Bloomsbury understands that, when 

https://adobe.ly/finalshirt
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done properly, football gives young people purpose, belonging and progression. All the charity’s sessions are designed 

to improve the mental and physical health of players, teaching them life skills and building stronger communities.  

Bloomsbury supports 6,500 players every single week across its programmes, of which over 2,000 are girls. The 

charity’s financial support model tackles the financial barriers to play through offering bursaries to players from low-

income backgrounds. Since its establishment, Bloomsbury has been recognised by the London Football Awards, the 

Sports Business Awards, and works with FIFA, Nike, Mastercard and LALIGA.  

About Bloomsbury Football’s holiday football camps  

Bloomsbury Football Foundation Girls’ Camps launched in May 2025 to meet the growing demand for girls-only 

football provision in London.   

A key part of Bloomsbury’s mission is to remove the barriers preventing young people, especially girls from accessing 

the transformative powers of football. To encourage participation, we provide female football coaching 

specialists and operate in safe girls-only spaces to ensure a welcoming and enjoyable environment where girls can 

develop skills both on and off the pitch.  

Media contact 

David Osei  

Adobe  

dosei@adobe.com 
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